
Kevin McIntosh, VR Carrafiello, Diehl & As- 
sociates, Irvington -on- Hudson, N.Y., named 
management supervisor. 

Appointments, Michael R. Ellison Inc., 
Phoenix: James Overrein, creative director, 
to VP; Richard Parrish, account manager, to 
VP, client services; Steven Pittendrigh, assis- 
tant to president, to VP, special projects, and 
Phil Wallace, VI to VP, development and in- 
ternational operations. 

Carol Messe, from Product Acceptance and 
Research, Evansville, Ind., joins Keller - 
Crescent Co. there as research associate. 

Carol Williams, from Group W Satellite Com- 
munications, New York, joins Eastman Cab - 
leRep there as New York sales manager. 

Appointments, MMT Sales, New York: 
Steve McDonald, national sales manager, 
KVUE -TV Austin, Tex., to branch manager, 
Dallas office; Glenn Ralston, account execu- 
tive MMT, Los Angeles, to branch manager, 
newly opened Seattle office; Leslie Ander- 
son, from Katz, Los Angeles, to account ex- 
ecutive there; Chris Greiner, from Avery- 
Knodel, New York, to account executive 
there, and Mike Dunlop, from wFLD -Tv Chi- 
cago, to account executive there. 

Debra Ludgate, from Smith/Greeland, New 
York, joins Cunningham & Walsh there as 
account executive. 

Phyllis Taormina, account executive, Te- 
leRep, New York, and Richard Schlangen, 
from Hearst Video Services, New York, join 
Seltel there as account executives. 

Adrian Chu, account coordinator, McGavren 
Guild Radio, New York, joins Internet, New 
York -based network division of Interep, 
which is parent of McGavren Guild, as qual- 
ity control manager. 

Deborah Siberi, senior account executive, 
Associated Communications, Tulsa, Okla., 
named VP. 

David Schwartz, from Petry, New York, joins 
Seltel, Los Angeles, as account executive. 

Karen Clifford, media buyer, Dancer Fitzger- 
ald Sample, New York, and Thomas Forst, 
director of marketing, Eastland & Associ- 
ates, Hartford, Conn., join wvrr(TV) Hart- 
ford, Conn., as account executives. 

Jim Olson, creative director, Needham, Harp- 
er & Steers, Chicago, joins Tatham -Laird & 
Kudner there in same capacity. 

Deborah Hackenberry, from wABC -TV New 
York, joins Avery- Knodel Television there as 
manager, special projects. 

Lon Mirolll, general sales manager, WMOD(TV) 
Melbourne, Fla., joins WLFL -TV Raleigh - 
Durham, N.C., as VP and general sales man- 
ager. Doug Parsons, local- regional sales 
manager, WLFL -TV, named national sales man- 
ager. 

Phillip Buliwinkel, general sales manager, 
WEJL(AM)- WE.ZX(FM) Scranton, Pa., joins 
WICK(AM)- WWDL(FM) there in same capacity. 

William J. Donahue, national sales manager, 
WEWS(TV) Cleveland, named general sales 
manager. 

Robert Shields, New England sales manager, 
WrrzcTV) Plattsburgh, N.Y., joins WEAR -TV 
Pensacola, Fla., as general sales manager. 

John Westerberg, from KDNL -TV St. Louis, 

joins wsMV(TV) Nashville as national sales 
manager. 

Kay Maness, from Shorey & Walter Market- 
ing Communications, Greenville, S.C., joins 
WYFF -TV there as marketing services repre- 
sentative. 

Stephen Morris, from KOCO -TV Oklahoma 
City, joins KXTV(rv) Sacramento, Calif., as 
local sales manager. 

Cardwell Vaughn, account executive, 
WKHK(FM) New York, joins WOR(AM) there in 
same capacity. 

Jennifer Christlaansen, from G. Heilman 
Brewing Co., Milwaukee, joins WBCS -FM 

there as account executive. 

Steve Minn, from wTVH(TV) Syracuse, N.Y., 
and Joy Poindexter, from WBBF(AM) Roches- 
ter, N.Y., join wROC -TV Rochester as account 
executives. 

Teresa Booker, from KKCI -FM Liberty, Mo.; 
Charles James, from Valentine- Radford Inc., 
Kansas City, Mo., and Tom Karczewski, from 
KMBZ(AM) Kansas City, Mo., join KMBC -TV 

Kansas City as account executives. 

Katherine Davison, account executive, 
WIYY(FM) Baltimore, joins WMAR -TV there in 
same capacity. 

Programing 

Joseph Fischer, president, MGM -UA Enter- 
tainment Co., Los Angeles, and Donald 
Sipes, chairman and chief executive officer, 
United Artists subsidiary there, have re- 
signed. Partings were "amicable," and "to 
seek new challenges," according to MGM - 
UA spokesman, but move is viewed as con- 
tinued centralization of control of MGM -UA 
Entertainment under vice chairman and chief 
operating officer, Frank Yablans, who as- 
sumed that post last February (BROADCAST- 
ING, Feb. 14). Yablans will assume majority 
of responsibilities of Fischer and Sipes, ac- 
cording to MGM -UA spokesman, with no 
successors named to either post. 

Bob Lloyd, from own 
syndication company, 
Lloyd Enterprises, 
Los Angeles, joins Te- 
lepictures there as VP 
and general manager 
of new carousel divi- 
sion established to 
market off -network 
product. 

Edmond Hillard May, 

Lloyd 
Southeastern division 
manager, Corinthian 

Television Sales, Cincinnati, joins Multime- 
dia Entertainment's central division there as 
sales manager. Gerald Stanton, program as- 
sistant, Catholic Relief Services, Djibouti, 
East Africa, joins Multimedia Entertainment, 
New York, as sales executive. 

Myron DuBow, director, business affairs, Po- 
lygram Television, Los Angeles, joins Co- 
lumbia Pictures Television Distribution there 
as director, business affairs. 

Michael McLean, VP, post- production, Aaron 
Spelling Productions, Los Angeles, joins 
Warner Brothers Television there as executive 
consultant. 
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Susan Lee, associate producer, As the World 
Turns, joins NBC Entertainment, Los Ange- 
les, as director, daytime drama. 

Cal Bollwinkel, program/operations manager, 
KTXL(TV) Sacramento, Calif., named corpo- 
rate program manager for parent, BMA 
Broadcast Group. 

Ellis Regenbogen, corporate secretary, Co- 
lumbia Pictures Industries, New York, named 
deputy general counsel. Mitchell Sallitt, 
Southwest sales executive, Columbia Pic- 
tures Television Distribution, Los Angeles, 
named West Coast sales executive. 

Patricia Ambrose, senior program executive, 
Lorimar, Los Angeles, named director, tele- 
vision productions. Linda Goodman Pills- 
bury, program executive, named manager, 
television division. Ken Horton, from Alad- 
din Productions, Los Angeles, joins Lorimar 
there as director, current programs. 

Janet Faust, director of development, televi- 
sion, QM Productions, Westwood, Calif., 
joins NBC Entertainment, Los Angeles, as 
director, current drama. 

Richard Wilson, from CBS Radio Network, 
Los Angeles, joins Paramount Television's 
Entertainment Tonight and Entertainment 
This Week there as writer -editor. 

John Pardos, account executive, 
Wrightwood Entertainment, Los Angeles, 
joins Cannon Television there as director of 
sales, pay television and syndication. 

Stephen Peeples, staff producer, Westwood 
One, Los Angeles, assumes additional duties 
as editorial director. 

Clifford Burke, account executive, Group W 
Satellite Communications, Stamford, Conn., 
joins USA Cable Network, Glen Rock, N.J., 
in same capacity. 

Richard McLoughlin, from WCBS -TV New 
York, joins The Weather Channel, Atlanta, as 
account manager, Eastern region. 

Suzanne Somers, actress and producer, Ha- 
mel/Somers Productions, Los Angeles, signs 
exclusive production agreement with Colum- 
bia Pictures Television. 

Don Baxter, general sales manager, WBTV(TV) 

Charlotte, N.C., joins Raycom Sports there 
as coordinator of sales. 

Robert Sestili, manager of program acquisi- 
tions, Learning Channel, Washington, named 
director of programing. 

Laurie Younger, associate director of business 
affairs, 20th Century-Fox Television, Los An- 
geles, named director of business affairs. 

Rev.Harry Schutt, executive director, Bridge 
Productions, San Francisco, joins Catholic 
Telecommunications Network, New York, as 
director of network development. Sister Vi- 
vien Jennings, O.P., director of telecom- 
munications, Barry University, Miami, joins 
CTNA, New York, as director of public af- 
fairs. 

Larry Merchant and Nick Buoniconti, sports- 
casters, Home Box Office, New York, have 
signed new two -year talent agreements. 

Wait Michaels, former coach, New York Jets 
professional football team, joins Cablevi- 
sion, Woodbury, N.Y., as football commenta- 
tor for its college football cablecasts. 

David Landau, account executive, United 




